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Second FTC Market Survey 


In the attached tables, an attempt is made to predict the brand 
ranking that might be expected from the Second FTC Report, Table I 
presents the data on 59 brands as reported in the First FTC Report, 
Table II covers 67 of the brands presently being analyzed by the FTC, 
none of which were analysed for the initial FTC Report. Table III is 
a combination, of the First FTC Report and the possible Second FTC 
Report, Table IV covers the current status of the 126 brands the FTC 
has.surveyed. 

We do not know whether the Second FTC Report will cover only 
those brands picked up for the current survey (Table II) or whether 
they will combine the data from their first report with the data from 
their second pick-up (Table III), An interesting article published in 
Tobacco Reporter covering this aspect of the FTC testing is attached. 
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